
SUSTAINABILITY REPORT 



2

NOBIL I
C

A
P

IT
O

L
O

 C
O

R
R

E
N

T
E

SUSTAINABILITY REPORT 



NOBIL I SUSTAINABIL ITY  REPORT  2022

PURPOSE

NOBILI’S ROLE 
IN PEOPLE’S LIVES.

Every day, Nobili renews the wonder of the miracle of water
in every home, with wonders of technology and design,
and an approach focused on preserving the beauty 
of the world that surrounds us.

POSITIONING 

DAILY WONDERS.

The calling we have always felt becomes 
our brand story today.  

WONDER GUIDES US 
ALONG FOUR PATHS

1. MANUFACTURING IN ITALY.
Eleven production phases coexist in our company 
and allow us to make Made in Italy and 100% Nobili products.

2. CARING FOR DESIGN.
We pay extreme attention to detail to guarantee
an unparalleled aesthetic and functional experience.

3. AIMING FOR RELIABILITY.
We always aim for impeccable and unaltered performances 
that are guaranteed to last in time.

4. LOOKING BEYOND.
We want to continue creating cutting edge ideas and technologies
for people, for the industry, and to preserve the wonders of this Planet.

VALUES

PASSION

INNOVATION VISION

QUALITYRESPONSABILITY
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0.
TIME 
TO TAKE STOCK.
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0 . 1
LETTER TO STAKEHOLDERS.
ALBERTO NOBILI

The history of our company has seen 
many firsts. 
Because innovation has always been our 
mantra and progress has been our North star.
We have always welcomed all new things 
with enthusiasm and faced challenges 
as incentives for improvement. This year, 
we welcome another important first: 
our first Sustainability Report.
This is an important occasion for us to take 
stock of a journey we embarked on many 
years ago when we committed to making 
our company grow hand in hand with 
our environmental, economic, and social 
responsibility. 
Today, we have the opportunity to share 
the state of our art with all of you, 
well aware that this is far from a point 
of arrival, but rather a point of departure 
towards an increasingly conscious, ‘light’, 
and green future. 
Sustainability and entrepreneurship, 
in fact, share an inexhaustible evolutional 
urge which is based on constant updates, 
research, and curiosity. Because only if we 
continue to ask new questions will we be 
able to find increasingly innovative 
and surprising answers. 

0
. 

T
IM

E
 T

O
 T

A
K

E
 S

T
O

C
K

.

“Daily wonders” is the positioning that 
our company adopted in 2023. 
And those wonders also include all 
the manufacturing innovations we have 
designed, developed and implemented 
to reduce our impact on the Planet 
and increase our commitment and 
our sustainability. 
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0 . 2
LETTER TO COLLABORATORS.
RAFFAELE GARRAFFO (SAFETY, ENVIRONMENT, HEALTH MANAGER)

In an increasingly complex social and economic context worldwide, 
the focus on sustainability has become a key point of all business 
operations. But we can only truly make a difference if sustainability 
stops being simply a part of managerial politics and starts becoming 
a priority for every member of our team: from employees to workers, 
from designers to suppliers.
In fact, our daily actions determine the biggest results: how to reduce 
the consumption of chemicals, minimise energy waste, or simply 
practice correct waste sorting. 

Another commitment we are called upon to embrace 
as a group is compliance with ESG criteria. 

E stands for Environmental, 
i.e. committing to reducing CO2 
emissions and the use of pollutants, 
protecting biodiversity, increasing 
efficiency in our use of energy 
and natural resources, and 
adopting increasingly virtuous 
policies for waste disposal. 

S means Social, so developing 
projects to improve the supply 
chain, respect workers’ rights, 
gender equality, diversity 
and safety. 

G stands for Governance: 
responsibly implementing the 
ethical principles of legality, 
meritocracy and transparency 
that are the foundation 
of a sustainable company. 

These are no new concepts to us. 
They are corporate practices we 
are already highly familiar with. 
But compiling them in our 
Sustainability Report will help us 
focus on them and continue 
to make them grow. 
This is the first step towards 
a change of perspective, which will 
increasingly guide us towards 
a future tainted by good ethics 
and respect.

I would therefore like to thank 
all our employees and partners 
for the commitment and passion 
they show in their work every day. 
Thanks to our team effort, in the 
future Nobili will grow to be 
an even greater company as well as 
a leader in the field of sustainability. 
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0 . 3
LETTER TO THE FUTURE.
JOINTLY SIGNED BY THE THIRD NOBILI GENERATION 
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Nobili has been a family company for three generations. 

This means that its evolution has not only extended 
over different historical periods, but also pervaded 
and marked our personal histories. 

In a historical and successful company like ours, 
being the third generation is no doubt a challenge. 
We have faced that challenge with enthusiasm, 
well-aware that we can significantly contribute 
to bringing fresh and new water to our mill 
and through our taps.
Because innovation is a train racing at incredible 
speed and to drive it you need skill and clarity. 

And we are convinced that the fact that we are 
children of our time gives us a key vision and 
approach to help the company culture evolve 
and to keep it fresh, stimulating and up to date.

But to us the future is not only about speed. 
It is also about patience, perseverance, consistency. 
It is about carefully sowing today what we want 
to reap tomorrow.

And the fruits we want to reap have a lot to do 
with Nature, with the Planet, with a commitment 
to the environment, to society, and to people. 

A culture of respect that constitutes the foundation 
of our daily choices and guides our ethics, 
our research and our evolution.
All values that make us deeply proud to sign 
our first Sustainability Report today, while we are 
already working on projects that will see the light 
in the next edition.
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Giorgio, Luca, Margherita, and Carlo Alberto Nobili
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1 .
NOBILI. 
DAILY WONDERS. 
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1 . 1
AT THE SOURCE OF OUR VALUES.

BEING NOBILI.

Welcome to the core of the Nobili philosophy, 
where every day the values of our company 
grow deeper and deeper roots.
Firm and common roots that allow us 
to nourish and increase our commitment: 
creating excellent products, generating 
an ideal work environment, and living 
in harmony with the planet that hosts us.

This is the most authentic and profound 
part of our essence.
We safeguard it with the utmost care, 
but not jealously, quite to the contrary. 
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We are an Italian company, and we believe 
in the uniqueness of Made-in-Italy style.

We are a family-run company that has 
been handing down its skills and know-how 
for three generations, facing the challenge 
to continuously improve ourselves with 
drive and enthusiasm. 

We are a company with strong roots 
in the local territory, deeply bound by 
a debt of gratitude to the places we have 
seen emerge and grow. Lands and people 
we take care of, in full respect of natural 
resources and of the quality of life 
of all our colleagues.

We are a historical company, because our 
idea of technology and product quality 
for the kitchen and bathroom environment 
dates back to the 1950s. 
And yet – almost 70 years later – Carlo 

Nobili Rubinetterie S.p.A. remains at 
the forefront thanks to our obsession 
for research and detail. 

We are a responsible company that values 
the human factor, in all its nuances, above 
all else. We are constantly focused on 
the wellbeing of those who work with us, 
the comfort of those who use our products, 
and the protection of every inhabitant 
of this Planet, because our respect for 
the environment reaches far beyond 
the walls of our company and extends 
to the entire world. 

We are a demanding company, 
which has turned its production facility 
into the most rational and efficient 
compound of the entire industry to offer 
top quality standards and a record-low 
environmental impact.

We are happy to explain and share it with 
our companions on this journey, with those 
who come to find out who we are, 
what we do, and what makes us unique.

A journey that began with the foundation 
of the company and runs through time,
like the most valuable and vital of all 
elements: water, the natural wonder which 
has always inspired our story.
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TURNOVER 2022

PRODUCTS SOLD

COUNTRIES IN WHICH THE COMPANY OPERATES

PRODUCT 
CERTIFICATIONS

SYSTEM 
CERTIFICATIONS

EMPLOYEES
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1 . 2
AN EVOLVING STORY.

We were born in a small 
workshop in Borgomanero, 
the fruit of our founder Carlo 
Nobili’s entrepreneurial spirit. 
A catalogue counting just 
91 items in raw brass was 
our commercial debut. 
Just a few years later, 
full-scale production 
also begins and artisanal 
labour evolved into 
an industrial enterprise.

The first production plant 
in Borgomanero was built:
 2,000 m2 house 
the administrative 
and commercial offices, 
the production, 
and logistics department. 
This was the first step towards 
and industrial system that 
would drive the growth 
of the entire sector.

Alberto, Carlo’s firstborn, 
joins the company, 
and togetherwith his 
brother Pierluigi, imparts 
a radical change of pace. 
The plant in Dormelletto 
takes shape, a surface area 
of 10,000 m2 uniting 
the foundry, several mechanical
processing islands, 
and the chromium-plating 
and painting systems.
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The first 10,000 m2 
of the production unit 
in Suno are inaugurated. 
A plant that was destined 
to grow, since its conception. 
Thanks to a highly 
forward-looking vision, 
it was designed to expand 
according to the evolution 
of the business until it fully 
internalised all 11 stages 
of the production cycle.

The surface of the headquarter
in Suno now covers 
100,000 m2 , with a total 
area of 150,000 m2. 
The project of a zero km 
and entirely Made-in-Italy 
production has become 
a reality.
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To celebrate the company’s 
deep bond with water, 
Arnaldo Pomodoro’s work 
Sfera is installed in front 
of the new offices. Made 
of shiny bronze, it reflects 
on a liquid surface 
as a tribute to the material 
that forged the origin 
of Nobili’s mixers.
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1 . 3
WONDER: 
FROM ATTITUDE TO POSITIONING.

In a family-run company there are certain 
features that are transmitted through DNA.
The calling to create wonders is one 
of those features.

Initially born with Carlo Nobili, who worked 
the wonder of transforming a workshop into
an industry, we still carefully cultivate amazement 
and wonder in our company today. 
Wonder is the twin sister of curiosity, 
of the drive towards innovation. It is the 
muse that guides every research process, 
the accomplishment of every achievement. 

It is the same kind of surprise that is 
renewed every day in our homes: 
every time we let water into our lives 
with a simple gesture. 
A gesture that habit has turned into 
something we take for granted, something 
almost invisible, which we want to restore 
to its original wonder. 

Because water is life, it is energy, 
it is wellbeing, and it deserves to remain 
the protagonist of our amazement: through 
an exquisitely Italian design, a constantly 
evolving production technology, 
and a relentless desire to be amazed.

As if every drop were always the first.

And thus, our calling becomes our brand story, 
in a perfect synthesis of our true essence.

Nobili. Daily wonders.
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What is wonder? 
It is the ability to feel moved by something that surprises 
and inspires us. 
For instance, a gush of water that springs from a rock like a gift.
This is the type of wonder that guides us. And what we have 
been doing at Nobili for three generations is to reproduce it: 
in a thousand different shapes, in millions of homes, all over 
the world, and in full respect of the environment. 

To succeed in this endeavour, we have travelled down four paths:

Choices. Which have always been aimed at one specific goal: 
keeping the amazement for small and great wonders alive in all 
of us. Wonders we can enjoy every day and that we continue 
to create, day after day. 
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1 . 	 MANUFACTURING IN ITALY.
The production of a mixer is composed of 11 different stages, 
and we are the only company in Europe to have combined 
11 factories in one to create products that are completely 
Made in Italy and 100% Nobili, in a clean and welcoming 
environment, just like a beautiful home.

2.	CARING FOR DESIGN.
An extreme attention to detail, which guarantees an unparalleled 
experience for anyone who chooses Nobili, both from 
an aesthetical and functional point of view. 

3.	 AIMING FOR RELIABILITY.
Perfect performance that lasts in time, as proven by the only 
mixer cartridge that can offer a 20-year guarantee.

4. LOOKING BEYOND. 
Nobili invests to create ideas and technologies for the future, such as:
•	Nobili’s WIDD cartridges with dry-running mechanics, 

including the WIDD 2020, which has revolutionised  
the structure of traditional mixers and is designed  
to avoid any involuntary activation of the boiler. 

•	The more than one-hundred patents registered over  
the years, which translate into new quality standards  
for people, for the industry, and help preserve the wonders 
of this Planet.
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1 . 4
THE SUNO FORMULA. 

Our headquarters are the most accurate 
and faithful reflection of our vision. 
That is why they continuously evolve. 
A facility that is constantly becoming, 
increasingly spacious, eco-friendly, 
and innovative.
A corporate site that embraces technology 
and supports corporate growth as well 
as the needs of our people. 
This is the production site in Suno and, 
just like everything we do, it is shaped 
by wonder.
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The wonder of working in a design 
architecture,clean and welcoming, 
just like a beautiful home. 

The wonder of natural light, which filters 
through the skylights from the sky and 
ensures spaces that are well lit all day, 
better working conditions, and great 
energy savings. 

But also the wonder of artificial light which, 
thanks to the recent installation of more 
than one thousand LED lights, has made 
it possible to reduce internal and external 
lighting consumption by 40%. 

We are proud to be a Zero Emission 
Electricity Company 2022, also thanks 
to 9,000 photovoltaic cells that lead 
to decisive resource savings. 

Lastly, the wonder of inspiring change 
in the entire community of Suno and raising
awareness about the environment 
by setting a good example.

1 . 5
WHERE? MADE IN ITALY.

In the past, the phrase ‘Made in Italy’ was 
a guarantee for products manufactured 
in Italy, from the beginning to the end. 
This is no longer the case: production 
outsourcing towards lower-cost countries 
have driven the European Union to change 
its definition. Today, companies can label 
their products as being ‘Made in Italy’ 
even if only the last processing stage 
was performed in this country. 
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This may be the only case in which we prefer
to remain ‘one step behind’ and stay 
faithful to the most authentic and original 
spirit of the Made in Italy label. 

In fact, we are the only Italian company that
independently designs, engineers, and produces
both mixers and mixer cartridges.

And we are the only company in Europe 
that maintains 100% of the mixer 
production cycle inside our own facilities: 
from turning to low-pressure injection 
of molten brass, from moulding of plastic 
components to polishing and 
chromium-plating, from PVD treatment 
to laser processing, from packaging 
to storage and spare part handling. 

This is the wonder and pride of being 
eleven companies in one.
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HOW? MADE IN NOBILI.

While ‘Made in Italy’ conveys the importance 
of where you produce, to us the how has 
even more value. 
This is why we pay the utmost attention 
to energy efficiency and recycle every 
component involved in our processes. 

We purify the brass shavings from 
the lubricant used in our turning systems 
to transform them into new raw materials. 
In the same way, we recover the lubricant 
and re-insert it into our usage cycles. 
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Our chromium-plating systems exclusively 
use a closed water cycle which recovers 
100% of the waste water and reuses 
it in our machine cooling systems. 

Even our packaging is eco-friendly 
and is made with FSC certified carboard, 
natural water-based paints and glues 
of plant origin.

This is what Made in Nobili quality 
means to us.
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AT THE HEART OF OUR WONDERS.

2020

1.514.115

2021

1.874.285

2022

1.747.440

CARTRIDGES PRODUCED AND ASSEMBLED IN-HOUSE.

We like to think of the cartridge as the true 
engine of our technology. 
A complex and sophisticated engine, 
which makes it possible to perfectly mix 
warm and cold water. It is the feather 
in the cap of our production method.
In fact, our calling for innovation, water 
and energy saving, and a fully integrated 
production cycle had to begin at the very 
heart of the mixer: the cartridge.

We design, produce, and assemble more than 
one million and a half cartridges per year 
completely in-house, ensuring outstanding 
performance and a sustainable technology. 

Opening the flow of water on cold, 
even avoids the activation of the boiler.

The replacement of parts traditionally 
made of plastic with brass components 
or their substitution with a highly advanced 
plastic material (Ultem 2200), the only 
one certified even for aerospace use, 
allows us to work with a more robust 
and durable material that is fully recyclable 
and reusable.allows us to work with a more 
robust and long-lasting material that 
is completely sustainable and reusable.
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1 . 6
NOBILI CODE OF ETHICS: 
A COMMON VISION.

The Code of Ethics is the tool we have created 
to share all the values we believe in, all the methods 
we work with, and all the choices we make with our 
employees and collaborators. It is a safe perimeter, 
within which we can all move freely. 
And it is an efficient compass to guide 
our behaviour.

It is an integral part of our organisational model, 
pursuant to Italian Legislative Decree 231/2001, 
and the foundation of our organisation’s governance 
and is addressed at anyone who collaborates with 
us in the endeavour to reach our corporate goals. 

It describes the rules of conduct needed to ensure 
sustainable growth and to protect our company’s 
image in compliance with its principles and values. 
It includes the set of rights, obligations, 
and responsibilities that directors, employees, 
and internal and external collaborators must 
adhere to, regardless of other regulatory 
provisions, as they actively ensure compliance 
as well as its enforcement and report any breach 
to the Board of Vigilance.
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RESPECT, LAWFULNESS, 
FAIRNESS AND ENVIRONMENT.

Every director, employee and collaborator 
is required to comply with the deontological 
and professional rules that apply 
to the operations they perform for Nobili. 

We always operate in full respect of current 
laws and regulations in all the countries 
in which we are present, in compliance 
with our Code of Ethics and according 
to the provisions of our internal protocols.
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We approach the production of every 
product in accordance with the norms, 
laws and regulations in force as regards 
quality, work, and the safeguarding 
of health, safety and the environment. 

And we constantly strive to improve 
our production means and processes, 
in particular to increase the quality, 
sustainability, and characteristics 
of the products we offer.
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EQUALITY, CONFIDENTIALITY AND RESPECT 
FOR THE VALUE OF THE PERSON.

We guarantee complete confidentiality 
of all data in our possession and commit 
to processing personal data in accordance 
with the current regulations. 
We never disclose confidential information 
for purposes not related to our operations. 

Furthermore, we actively engage in creating
a working environment that ensures all 
necessary conditions to respect personal 
dignity and in which no director, employee 
or collaborator can give rise to any form 
of discrimination or harmful influence.

SUSTAINABILITY GOVERNANCE.

Sustainability is becoming an increasingly 
crucial and relevant issue in companies’ lives. 
Operating in Italy’s industrial fabric in fact 
implies sharing certain responsibilities, 
which include protecting the environment 
and working hard to leave this planet behind 
in a better condition than we found it. 

To transform these resolutions into 
concrete projects we need an integrated 
and common corporate vision. We have 
designed a governance structure that 
divides responsibilities and powers 
between the different management and 
control functions. 

The pinnacle of this architecture is 
the Control Committee, which is responsible 
for the company’s sustainability strategy. 
It is constituted by the CEO, Production 
Management, Legal Office, 
and Marketing Director. 

The first function reporting to this 
Committee is the Environment, Health 
and Safety Manager, who needs to ensure 
the concrete implementation of the 
sustainability strategy. 

The pyramid then continues with our 
Department Managers, who are privileged 
observers in pointing out any critical issues 
or opportunities related to sustainability 
in the different corporate functions. 

A game plan that furthers a fruitful 
exchange of ideas and collaboration 
between different roles where the only 
true winner is sustainability.

ENVIRONMENT, HEALTH 
AND SAFETY MANAGER

DEPARTMENT 
MANAGERS

CONTROL COMMITTEE
CEO  -  PRODUCTION MANAGEMENT
LEGAL OFFICE  -  MARKETING DIRECTOR
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2.
SUSTAINABILITY, 
AN IDEAL BASED ON FACTS.
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2 . 1
THE ELEVEN STAGES 
OF OUR SUSTAINABILITY.

In the 1990s the issue of sustainability was 
in its infancy and environmental awareness 
still needed to make giant leaps to take 
on the importance it has today.

And yet, at Nobili, the seed of environmental 
respect had already sprouted. 
Since the laying of the first stone 
in the Suno production site, we have had 
the goal of internalising all 11 production 
phases involved in making a mixer. 

A project which, as we have seen, 
has become a reality today. 
The full control of every production phase 
has allowed us to gain a macro- and 
a micro-vision all at once. This means 
we have been able to increase the quality 
of our products, retouching even the 
smallest detail and intervening in every 
process. 
The set of all technological innovations 
we have been able to implement has 
made the impact of our production lighter 
and lighter. That is what we define 
as “sustainability by design” here at Nobili, 
a virtuous circle where our approach 
to production cannot be separated from 
our approach to the environment.

STAGE 1 
CENTRO STILE: DESIGN LABORATORY, 
QUALITY CONTROL, CERTIFICATIONS.

FROM CREATIVITY TO PROTOTYPE.  
Each one of our products comes to life 
on paper, when the idea is transformed into 
an actual design. A transition that takes 
place in our Centro Stile, where pure creativity
needs to face design and feasibility. 
The design study and technical engineering 
is followed by prototyping of the model, 
which carefully assesses the relationship 
between shape and finish. A stage which 
has enormous potential and where you can 
truly innovate. We have known this since 
1980, when we filed our first patent. 
Today, we have registered more than 100 
patents and have thus significantly contributed 
to technological evolution in this industry.

ANALYSIS AND TESTING.  
We continuously test the quality of our 
processes and of the raw materials we 
employ in making our products. 
We dedicate 2 thousand hours per year 
to lab tests, significantly more than 
is required by law, to ensure reliability, 
safety, and accuracy and fully satisfy 
the parameters of national 
and international regulations.

INTERNATIONAL CERTIFICATIONS. 
Over the years, we have obtained 
numerous international certifications 
to confirm that our fully integrated 
production process complies with the most 
challenging and rigorous standards. 
Constant quality, safety, and respect for the 
environment have allowed us to export our 
products to markets that have even higher 
standards and controls than ours.

We are extremely 
proud of the 
collaboration 
between the 
style centre and 
the laboratory, 
which allows 
us to transform 
a vision into 
an authentic 
wonder - perfect, 
sustainable, 
reliable, 
and certified
MARCO ANSELMI
LABORATORY MANAGER
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STAGE 2
FOUNDRY.

FROM FIRE TO BRASS. 
In a company like ours, the foundry 
department plays a key role. It is the 
only fully automated plant in the industry, 
with six state-of-the-art induction furnaces, 
five forming machines, and an automatic 
sand distribution system. 
What is its firepower? It can process up 
to 750,000 Kg of brass per year.

ZERO WASTE, UTMOST EFFICIENCY. 
A centralised suction unit collects all 
the powder and waste materials from 
the melting in external silos. With zero 
dispersion, once the sand core has been 
broken and the channels that make up 
the body of the products have been cut, 
the material that is obtained is once again 
loaded on the machines, together 
with some new brass, and is ready 
to be reused, with utmost efficiency.

AIR QUALITY, QUALITY OF LIFE. 
Our foundry is equipped with two large 
fixed extraction hoods, positioned above 
the furnaces and the arms that move 
the molds, as well as mobile hoods capable 
of extracting fumes wherever necessary. 
This way, we not only extract all fumes 
from the working environment, but we 
can even analyse them 100% to make sure 
there are no polluting substances. 

LOW PRESSURE, HIGH SAFETY.
To avoid the risks involved in running 
a gravity foundry, we have adopted 
low-pressure technology. This means there 
is no contact with the melted material, 
which benefits the quality of our foundry 
workers’ operations and contributes 
to the perfection of the finished product.

SAND, DISPOSAL AND SUSTAINABILITY.
Foundry cores are components made 
of sand that are used to obtain cavities, 
holes or particular models. The sand we 
use to mould the cores is later collected 
and disposed of in dedicated recovery 
plants. A virtuous example of a responsible 
use of our resources, until the very last grain. 

“Our foundry is a feather in the cap not only 
for the company, but for the entire industry: 
it is a place where care for the product, 
for the environment, and for us all coexist.”

PAOLO VALVO
FOUNDRY MANAGER
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STAGE 3
PLASTIC MOULDING.

UNIQUENESS IN SERIES.
In our plastic moulding department 
series production rhymes with versatility. 
Depending on the features of the 
component that needs to be produced, 
we in fact work with 30 different kinds 
of polymers. A large-scale production 
that counts almost 50 thousand machined 
components, every day.

PRESS YES, PRESSURE NO.
Our presses work uninterruptedly 24 
hours a day. Thanks to a cutting-edge 
system, a large part of our presses work 
autonomously, in complete safety. 
If one of the established parameters is not 
respected, they immediately stop working.

COMPLETE RECOVERY.
The production process necessarily 
generates plastic waste. Our philosophy 
has the mandatory goal of not discarding 
it, but rather recover it completely 
and reuse 100% of the waste in a new 
production cycle.

CAUTION AND PREVENTION.
We constantly supervise the production 
of plastic materials to prevent any kind of 
environmental accident. We have installed 
a fire detection system with smoke and 
heat sensors. It is present in all high-risk 
departments. To protect the safety of all 
our employees, it has also been installed 
in the office area.

DISCARDING WASTE? 
WE’D RATHER RECOVER.
The hydraulic oils used in the plastic 
moulding department are not discarded, 
but rather managed 100% by a certified 
oil-recovery consortium. We eliminate any 
environmental hazard by relying on the 
experience and skills of industry experts.

“At Nobili we mould and use plastic 
with the help of a highly valuable tool, 
maybe the most important one: 
our sense of collective responsibility”

ANDREA SOLDÀ
PLASTIC MOULDING MANAGER
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STAGE 4
TURNING CENTRE.

QUANTITY AND PRECISION.
Our turning centre can count on 120 
plants, which are able to process 28 million 
components per year, departing from a simple
brass bar. All this in full respect of the 
environment, thanks to the electronic control 
system, which guarantees absolute precision.

QUALITY AND ENVIRONMENT.  
By using a water and oil emulsion, we have 
been able to reduce the consumption of oil 
in the turning stage by 80%. 
The emulsion is constantly regenerated 
by means of an oil separator, which filters 
the parts of oil and makes it possible 
to reuse them in addition to ensuring 
significant water savings. The emulsion 
is also continuously monitored for bacteria 
to avoid contaminations and preserve 
the health of our environment. 

MORE INNOVATION, LESS ENERGY. 
We recently renovated our department 
and installed Milltap 700 machines. 
This additional investment has allowed us to 
guarantee significant energy savings for us 
and for the Planet compared to the traditional 
machinery adopted in a turning department. 

ECO-FRIENDLINESS AND CLEANING. 
Cleaning without polluting is one of our 
goals. This is why we have chosen not 
to discard the cloth we use in the turning 
centre and foundry to clean the machinery 
and equipment. 90% of our cloths are 
washed by Mewa, a specialised company 
and industry leader: this partnership allows 
us to significantly reduce the quantity 
of special waste we produce.

“At Nobili all the production plants 
for mechanical processing guarantee
the highest respect for the environment 
and the best construction quality.”

SAMUELE MAREMMA
TURNING CENTRE MANAGER
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STAGE 5
WASHING.

WASHING OFF THE DIRT, 
BUT KEEPING IT CLEAN.
After the mechanical processing, 
our semi-finished components undergo 
an accurate washing process lasting 30 
minutes. This is a crucial stage because 
it eliminates any residue of oil emulsion 
that could compromise the ideal 
completion of the subsequent operations. 
We use a solution based on water 
and solvent in four closed-loop plants. 
At the end of the washing cycle, we don’t 
discard the solvent, but recover it 
and insert it into our machines again.

ACTIVATED CARBON: 
A GUARANTEE OF WELLBEING.
To minimise environmental impact 
during the washing phase, the end 
of the process includes an accurate 
activated carbon filtering system. 
This allows us to use highly efficient 
solvents without compromising 
the wellbeing of our workers and 
of the environment.

“Washing our 
products more 
efficiently does not 
mean polluting or 
causing harm to the 
environment or to 
people: we have a 
great responsibility 
and must follow 
every regulation 
in detail.”
FABIO FILOSI
WASHING DEPARTMENT MANAGER
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STAGE 6
GRINDING.

NINETY WORKSTATIONS, 
ONE SINGLE GOAL.
Our polishing department is divided into 
four stages: grinding, peeling, polishing 
and brightening. These processes are 
performed on 90 fully automated 
workstations that mould, polish and hone 
the product until it is perfectly smooth.

A STEP FORWARD 
FOR THE ENTIRE INDUSTRY.
The brass powder that is generated 
in the polishing department is harmful 
for the environment and for human beings, 
but at the same time valuable for our 
production. This is why we have designed 
and produced more than 90 closed-cycle 
automated machines to complete recover 
the excess brass powder without a single 
grain being released into the department. 
We are proud to have set a new quality and 
sustainability standard for the entire industry. 

WE ASPIRE TO ACHIEVE CLEAN AIR. 
We work in environments that are totally 
powder- and fume-free, thanks to an 
aspiration system that absorbs 450 
thousand cubic metres of air per hour. 
Nature is our inspiration in bringing 
the wellbeing of fresh air indoors as well.  

“The cleanliness 
of a Nobili product 
is unparalleled, 
both in terms 
of quality and 
respect for the 
environment: 
I challenge you 
to swipe your 
finger across 
any machine 
and you will see it 
is marvellously 
clean!”
MIRKO BARILARI
GRINDING DEPARTMENT 
MANAGER
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STAGE 7
POLISHING.

EXQUISITE DEFINITION.
The polishing department is responsible for defining every product in detail. 
This is where the semi-finished products are perfected through 
micro-removal and precision casting using abrasive paste and cotton 
in 30 dedicated workstations.

EXTINGUISHING SPARKS TO AVOID DAMAGE. 
Our polishing machines are equipped with an extraction system that 
can detect sparks. A highly sensitive tool which, in case of a detection, 
immediately blocks the extraction devices. A fundamental precaution 
to minimise the environmental hazard.

“Even in departments with lower 
environmental risk like ours, it is 
important that we can do our part 
to contribute to the sustainability 
of the entire Nobili organisation.”

LUCA PASQUINO
POLISHING DEPARTMENT MANAGER
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STAGE 8
CHROMIUM PLATING.

DIFFERENT FINISHES, 
THE SAME LEVEL OF SAFETY.
Our chromium-plating department processes
30 thousand components per day, 
producing more than 10 different finishes. 
The most commonly known is probably 
our chromium finish, which gives life to 
a brilliant and shiny product. 
The closed-loop purification tanks are 
a key element in this process since they 
guarantee minimum consumption and total 
control over the substances employed, 
in full respect of the environment.

WATER, A GOOD THAT NEEDS 
TO BE RECOVERED. 
Water is a vital element in chromium 
plating. When it becomes wastewater, 
it goes through closed-loop purification 
basins and evaporates in specific tanks: 
this step allows us to recover an important 
percentage of the used water for the 
subsequent processes. We only exploit 1m2 
of water per day versus the 30m2 that are 
needed in the absence of a closed-loop system. 
This system has been in place since 
the inception of NIT, our cutting-edge 
production facility, due to the lack of 
an adequate connection to the sewage 
system, combined with our commitment 
to purify as much water as possible, 
avoiding any kind of waste. We recover 
and distill the water used and then fully 
regenerate it with precise pH control.

ABATING WASTE. 
Chromium plating generates a mud that 
contains chromium and nickel. This is a type 
of waste whose toxicity we abate directly 
in-house, with a process that reduces 
the material from Hexavalent Chromium 
to Trivalent Chromium. Subsequently, 
we safely dispose of it through 
a dedicated partner.  

“The closed-loop 
plants allow us 
to preserve every 
drop of water, 
a marvellous 
resource, and 
striving to use 
it responsibly is 
one of our main 
priorities.”
DANIELE CAMEDDA
CHROMIUM-PLATING DEPARTMENT 
MANAGER

THE CHROMIUM OF THE FUTURE.
Thanks to our strong focus on the 
environment, the European Chemicals 
Agency (ECHA) has authorised us to 
use Hexavalent Chromium until 2029. 
Nonetheless, we have already submitted 
a project to the ECHA to use Trivalent 
Chromium. Because it is never too soon 
to reduce our footprint.
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STAGE 9
FINISHES.

ENDLESS RESEARCH. 
Even if we are almost at the end of our 
production process at this stage, our 
commitment to innovation is no less strong. 
We perform long and in-depth research in 
the field of finishes: more than 1000 hours 
per year are spent selecting methodologies 
that are increasingly respectful of the 
environment and of people’s health.

BIOMASTER: THE FIGHT AGAINST BACTERIA. 
To fully eliminate the presence of bacteria, 
we also use Biomaster finishes: this is an 
antimicrobial silver-ion powder that inhibits 
bacterial growth up to 99.9% and extends 
the life of our products.

PVD: A TREATMENT FULL OF POTENTIAL.
PVD (Physical Vapour Deposition) treatment 
is an innovative finish that allows you 
to achieve the finest quality in surfaces 
both from an aesthetic point of view 
(uniformity, flexibility, colour range 
and brilliance) and in terms of resistance 
and durability in time. In addition, from 
the environmental point of view, it has 
a decidedly lower impact than a traditional 
finish: this is also the reason why our PVD 
department is continuously growing.
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“Sustainability also and above all 
means investing in innovation to be 
able to place respect for the wellbeing 
of people and of the environment on 
the same level as achieving a higher 
finish quality.” EDOARDO BEVERINA

PVD DEPARTMENT MANAGER
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STAGE 10
ASSEMBLY AND TESTING.

BODY AND SOUL BECOME ONE.
This is the stage in the production process 
in which the heart of the mixer is finally 
grafted onto its body. Our cartridges are 
all 0 Km and come from the same plant 
in Suno where they are assembled, with 
remarkable savings in terms of logistics 
and polluting emissions.

AIR TESTING. 
Our product assembly takes place on 
semi-automated lines and work benches. 
Immediately after it is assembled, each 
product is subjected to rigorous quality 
controls performed with air: this way, 
we reduce water consumption and 
maximise the efficiency of our tests.

TO EACH THEIR OWN DISPOSAL.
Every packaging of our products has 
a QR code, which gives our customers 
precise instructions about how to dispose 
of the packaging in their country, 
according to the different national legislations. 
A practice that fully complies with the 
most recent European directives about 
waste disposal.
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“We cannot forget sustainability 
in the last stage of the production 
process: we put the utmost care into 
guaranteeing environment protection 
and respect for personal wellbeing.”

MICHELE TOGNASCA
ASSEMBLY AND TESTING 
DEPARTMENT MANAGER
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STAGE 1 1
FINISHED PRODUCT STORAGE 
AND SHIPMENTS

THE HUMAN FACTOR. 
This is the last stage of our journey through 
the 11 phases of sustainability. Our production 
process ends in the hands of our collaborators 
who handle the storage of our products first-hand. 
A stage that requires great efficiency to safeguard 
the wellbeing of our workers and guarantee 
speedy and impeccable shipments.

THE ELECTRIC CHOICE. 
100% of the forklift trucks we use in our storage 
operations are electric.
This choice has reduced CO2 emissions of our 
internal mobility by 20%. 

A WORK-FRIENDLY ENVIRONMENT.  
Watching our colleagues work, we have been 
able to identify the most strenuous activities 
and have introduced several improvements 
to minimise health hazards and risks. 
Such as automatic palletizers that handle loads 
located at different heights. Or order pickers that 
allow you to lift and transport heavy loads, both 
on ground and on the shelves. Or adapting the 
conveyor rollers to the height of our employees 
to allow them to maintain a correct posture. 
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“We work every day to ensure 
an impeccable service for every single 
customer, but that doesn’t mean we 
need to take shortcuts when it comes 
to the wellbeing of the operators in our 
department or to our respect for 
the environment.”

PATRICK LENZI
FINISHED PRODUCT STORAGE 
AND SHIPMENT MANAGER
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3.
SUSTAINABLE WONDERS: 
REDUCING TO THE BONE 
FOR TOP PERFORMANCE.
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3 . 1
EXCELLENCE AND EFFICIENCY: 
A WINNING COMBINATION

For a long time, we questioned ourselves 
about the goal we consider to be most 
ambitious and challenging, as a company. 

With 70 years of experience to lean on, 
you might think the spontaneous answer 
would be that this goal, to us, is excellence: 
in design, in technical and engineering 
research, and in the materials we use. 
An excellence we have achieved and that 
is unanimously acknowledged by our 
competitors, partners, and customers. 

And yet, excellence is still not enough.
In our endeavour to combine flawless 
products with virtuous and responsible 
processes our key word is: efficiency. 
Because efficiency means doing things on 
a large scale, consuming less, wasting less, 
with a lower impact. It means constantly 
pushing quality one step further and 
pushing our environmental footprint one 
step back. 

A very difficult balance to strike, and, 
precisely for that reason, highly stimulating. 
A balance that drives our research, keeps 
our curiosity alive, and renews the passion 
and wonder we feel for our work. 

Water and energy efficiency are therefore 
the mantra of this chapter, but above 
all, of our daily operations. Starting with 
the innovative Nobili WIDD® cartridges 
that express the highest technological 
innovation and the highest respect for 
the environment. Guaranteed for as many 
as 20 years, they are our most virtuous 
example of a perfect synergy between 
excellence and efficiency.
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3 . 2
WATER EFFICIENCY: 
FOR THE LOVE OF WATER.

Water is, without a doubt, our element. 
It is the source of inspiration for every 
progress we make, and, at the same time, 
it is a valuable resource we need 
to safeguard and protect.

We are once again called upon to find 
the perfect balance between bringing the 
most evolved source of water inside every 
bathroom and kitchen environment and, 
at the same time, limiting its use and waste.

Our solution? For twenty years now, 
we have been equipping every mixer with 
a device inside the cartridges that limits 
the complete opening of the lever. 
With this simple intervention, we have 
reduced the potential consumption 
of water by 50% and increased our 
customers’ awareness and choice. 
One simple voluntary gesture is enough 
to activate the maximum water flow 
and open the mixer lever entirely.

We were one of the first companies in 
the industry to introduce this innovation, 
pushing the market to adapt to the same 
level of water efficiency.
Furthermore, a large part of the aerators 
installed on our mixers has a maximum 
flow of 5 litres per minute to guarantee 
excellent flow quality but reduce standard 
emissions by more than 50%. 
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3 . 3
ENERGY EFFICIENCY: 
THE POWER OF A GESTURE.

We have a great responsibility: with our 
innovations we can influence the behaviour 
of the people who use our products every day. 
A responsibility we have embraced 100% 
in asking ourselves how a mixer can make 
an everyday gesture like turning on the 
water smarter and more efficient.

In 2008, we designed a cartridge that 
opens the flow of our mixers in cold, 
unmixed, water. Normally, the user will turn 
on the mixer with the lever in a central 
position, opening both the warm and cold 
water flow at the same time. 

52

With our system, and with the same 
gesture, the user can avoid the activation 
of the boiler and reduce energy 
consumption to zero.

Why should we dispense warm water when 
we don’t need it?
A lower consumption of warm water 
implies both economic savings, as well 
as fewer combustion fumes emitted into 
the atmosphere, and therefore a higher 
environmental protection.
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3 . 4
EFFICIENCY OVER TIME: 
A SOLID GUARANTEE.

We have always been well-aware of the importance 
of quality, also from the environmental point of view. 
An outstanding product, in fact, is not only valid here 
and now, but remains valid over time.

This is why durability is the third jewel in the crown of our 
efficiency philosophy. 
And it is not just a philosophy, but an actual and concrete 
practice, since the development and production of 35 
and 28 mm Nobili WIDD® cartridges has allowed us to 
guarantee their durability for as many as twenty years. 

This means that, for a very long time, we help our customers 
and the environment avoid the purchase of a new product 
and all the production stages that precede it. 
Because a quality guarantee is also a guarantee of longevity.
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4.
ECONOMIC 
RESPONSIBILITY.
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It is only natural for a company to set itself the goal of economic growth. 
Economic growth is an important, as well as satisfying, indicator which 
confirms the quality of the work you have performed, of the products you 
manufacture, and your strength within a given market. 

But from an ethical point of view, economic growth remains sterile if it 
does not go hand in hand with a growing commitment and responsibility. 
The more an economic player is healthy, prosperous, and capable of 
achieving a significant performance, the higher should that player’s ability 
to generate social and environmental value be.

This is our credo according to which we spread our dual growth strategy 
to the world:

First, to our stakeholders: 
by strengthening our brand through 
a new positioning, which is essential 
to build an even more prosperous 
future and by maintaining a strong 
commitment to the environment, 
with significant investments in 
sustainable innovation, recorded 
in on-time and accurate reporting. 
And, no less important, by taking 
care of the wellbeing of all our 
stakeholders, both inside and outside 
the company.

Then, to the owners of our products:
by producing mixers that combine 
high safety standards with 
high technological content and 
outstanding, innovative design. 
Always rising to the task of meeting 
the needs of a demanding clientele, 
who places the utmost importance 
on elegance and quality – just like 
we do.

GROWING FOR OURSELVES 
AND FOR OTHERS.
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4 . 1
OUR PERFORMANCE: 
AN OPEN BOOK.

Within a logic of full transparency, we would hereby like 
to share the figures of our growth and investments:

2020

77.074.318

2021

92.526.800

2022

91.923.866

OUR TURNOVER TREND
Turnover from annual VAT return.

COLORE Chapter
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CUMULATIVE INVESTMENTS COMPLETED IN THE THREE-YEAR PERIOD.
New plants and industrial facilities, research and development, 
technology and marketing.

As of 31.12.2022, there are still advanced payments paid for the purchase 
of capital goods not yet delivered and/or progress of the enlargement 
work at the Suno plant for a total of € 8,820,000, of which € 7,450,000 
are for the completion of the plant enlargement in Suno and € 1,370,000 
are advances on capital goods.

2020 2021 2022
TANGIBLE AND 

INTANGIBLE ASSETS 1.988.009 2.517.481 3.202.753

ADVANCE ON CAPITAL 
GOODS 1.612.399 4.444.129 2.616.922

TOTAL 3.600.408 6.961.610 5.819.675
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4 . 2
GENERATED AND REDISTRIBUTED
ECONOMIC VALUE.

The economic value we generate represents the wealth produced 
by our company. An important part of this amount is distributed 
to the stakeholders we interact with on a daily basis. 

More specifically:
•	 our employees and collaborators
•	 our funders and investors
•	 the community, through social and cultural initiatives
•	 Governance and Public Administration
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2020 2021 2022
GENERATED ECONOMIC 

VALUE (A) 
VS. EEC FINANCIAL REPORT 

+ FINANCIAL INCOME

81.621.978 98.311.800 95.520.668

OPERATIONAL COSTS 57.176.965 66.457.336 70.143.685

PERSONNEL 
VALUE DISTRIBUTED 

TO EMPLOYEES
11.894.211 13.414.171 13.148.194

FUNDERS 
VALUE DISTRIBUTED 

TO FUNDERS 
41.609 64.011 49.650

INVESTORS 
VALUE DISTRIBUTED 
TO SHAREHOLDERS

zero zero zero

COMMUNITY 
VALUE DISTRIBUTED 
TO THE COMMUNITY

161.942 336.739 169.793

GOVERNMENT AND PUBLIC ADM. 
VALUE DISTRIBUTED 

TO THE PUBLIC ADM. (INCLUDING 
DIRECT TAXES IRES AND IRAP)

2.025.419 2.436.182 1.325.050

TOTAL VALUE 
DISTRIBUTED 14.123.181 16.251.103 14.692.687

RETAINED 
ECONOMIC VALUE  

(BEFORE AMORTIZATION)
10.321.832 15.603.361 10.684.296
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4 . 3
SUPPLIERS: 
RIGOROUS RULES FOR 
RIGOROUS COLLABORATORS.

Our suppliers are a very important resource to us. 
We could say that they are almost an extension of our 
company. For this reason, choosing them carefully 
is something to which we have always dedicated much 
time and attention. What guides us in this selection? 
Full alignment with our values and vision: competitiveness, 
professionalism, compliance with the rules of fair 
competition are the foundation of the pact of trust we 
establish with our suppliers. These qualifications have 
always protected us from making deals with suppliers 
who have a questionable reputation when it comes 
to environmental protection, working conditions, 
and human rights.

The Code of Ethics is the means by which we regulate 
relations with our suppliers. In addition, we apply another, 
equally strict, code: the code of quality. It is based on 
four non-negotiable parameters, which each of our 
suppliers must fulfill:

•	Ethics and sustainability
•	Supply chain traceability
•	Enhancement of the value of Made in Italy products
•	Selection of first-class construction materials
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SUPPLIERS 1.600

43.246.452 FOR RAW MATERIALS 
AND/OR GOODS 
FOR RESALE 

18.460.034 FOR SERVICES 

6.876.855 FOR PURCHASE 
OF DEPRECIABLE 
ASSETS 

205.808 FOR PURCHASE 
OF NON-DEPRECIABLE 
ASSETS 

91,45%ITALY 

GEOGRAPHICAL REGION OF SUPPLIERS

7,15% EEC

1,4% EXTRA EEC

AMOUNT OF PROCUREMENT COSTS FOR 2022
Data from VAT declaration.
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5.
ENVIRONMENTAL 
RESPONSIBILITY.
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5 . 1
THE BUSINESS MOVES BEYOND THE BUSINESS.

The concept of business and enterprise has 
undergone an authentic cultural evolution 
over time. In the past, the factory was a 
sort of micro-world, a self-enclosed reality 
with its own rules and characteristics.
Today, on the other hand, doing business 
means opening up to the world and 
figuratively breaking down the boundaries 
between the inside and the outside. 

Thanks to a broader vision and a stronger 
sense of responsibility, today we have 
realised that every manufacturing site is 
connected to the territory where it is located 
and, by extension, to the entire planet.
This is because everything that happens 
inside is necessarily in dialogue with what 
lies outside.

Our ambition is to make this exchange 
as positive and virtuous as possible, 
in full awareness of the fact that 
sustainability is a never-ending journey 
of continuous improvement.
A change of perspective that forces 
us to think of all our actions from an 
environmental point of view, taking on 
a responsibility that reaches far beyond 
financial profit: the wellbeing of people 
and of the planet.
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5 . 2
THE FIGURES OF OUR LIGHTNESS.

Sustainability has given new meaning 
to the term lightness, which is often 
misinterpreted as superficiality and 
approximation. 

Environmental lightness, in reality, is exactly 
the opposite: it implies commitment, 
responsibility and awareness. 

Because reducing the footprint of our 
industrial and corporate processes requires 
a meticulous and relentless – albeit at times 
invisible - effort. 
But if our savings, recycling and recovery 
ratios are all combined, then the vision 
becomes sharper, and it is easier to see the 
full depth of our lightness.

“Lightness for me goes with precision
and determination, not with 
vagueness and the haphazard.”

ITALO CALVINO
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EXCESS 
OTTONE

EXCESS 
PLASTIC

REFRIGERANT 
OIL

USE AND INSTALLATION OF 
SOLAR PANELS

LED 
LIGHTING SYSTEMS

PROCESSING MATERIAL RECOVERED IN-HOUSE

ESTIMATED ENERGY SAVING

100% 100% 100%

-40% -40%
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WATER DISTILLED 
AND RECOVERED AFTER 

CHROMIUM-PLATING PROCESSES

RAINWATER 
COLLECTED IN THE EXTERNAL RESERVOIR 

AND REUSED AFTER DISTILLATION

1M3

OF WATER PER DAY
needed with

a closed-cycle system 
(estimate)

30M3

OF WATER PER DAY
needed without 

a closed-cycle system 
(estimate)

VS

WATER CONSUMPTION

REUSE OF WATER

100% 100%
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5 . 3
MANAGING OUR WATER, 
A WONDERFUL RESOURCE.

Dedication, responsibility and awareness 
are the cornerstones of a conscious 
management and use of the resource to 
which we devote our work, every day. 

2020 2021 2022
TOTAL WITHDRAWAL 

FROM AQUEDUCT  
(SUNO)

18.683 44.229 68.893

CONSUMPTION 
FOR INDUSTRIAL USE 

CHROME PLATING + THERMOSTATIC
2.265 2.446 1.916

At Nobili we are always striving to use 
water consciously and responsibly, to never 
waste a single drop, and to always consider 
it as a valuable source to be respected so 
we, in turn, can bring water into millions of 
homes, all over the world.
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5 . 4
USING RESOURCES 
TO SAVE RESOURCES

As we have repeatedly stated, sustainability entails 
a radical change of perspective, which requires us to 
constantly diversify our approach. If, for instance, we focus 
only on the “less” (less emissions, less waste, less pollution) 
we ignore a crucial opportunity: harnessing more of what 
we have at no cost at all - like the wind and the sun. 

For this reason, throughout all of 2022, 100% of the 
electrical power we used in our company came from 
renewable sources. A choice which, in its first year only, 
prevented about 3 billion kg of carbon dioxide, produced 
by non-renewable fuels such as coal, gas, oil or nuclear, 
from being released into the atmosphere.
This is the proof that sometimes exploiting is the best 
way to save.
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5 . 5
GHG EMISSIONS REPORT.

The term GHG stands for Green House 
Gas. These are emissions generated by 
human activities, which trap heat in the 
atmosphere, causing the greenhouse 
effect, which is the origin of rising global 
temperatures. All the good practices we 

have implemented in our daily operations 
have led us to the values you see in the 
table below.
A highly respectable achievement, 
especially with regards to the environment, 
which we will continue to monitor.

Carbon Footprint 
(kgC02/m2)

TOTAL GHG INVENTORY
(TONC02) 43.261,54 1081,54

DOMAIN 1 1.312,08 32,802

DOMAIN 2 2358,03 58,9507

PER CAPITA EMISSIONS 
(TONC02/DIP) 162,64 -

SURFACE EMISSIONS 
(TONC02/M2) 1,08 -
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NOTES TO THE TABLE 
Nobili started monitoring its consumption and related emissions 
in 2022 according to the international classification established 
in the GHG Protocol and suggested by the GRI Standards, 
with the aim of ensuring the comparability of its data with 
other companies. In detail, Nobili measures:

•	 DOMAIN 1, namely direct GHG emissions from installations 
owned or controlled by the organisation;

•	 DOMAIN 2, namely indirect GHG emissions from the 
generation of electricity, steam energy, heating and cooling, 
imported and consumed within the organisation.

The consumption reporting framework is based on the concept 
of ‘control’. The following tables thus show the levels of consumption
in buildings over which Nobili has direct control, from executive 
offices to production facilities.
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6.
SOCIAL 
RESPONSIBILITY.
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6 . 1
EXCELLENCE AND EFFICIENCY: 
A WINNING COMBINATION.

You might have noticed that we have always used 
the first-person plural to tell you who we are: We. 

It is no coincidence, but a specific choice. 
Because even though Company is a singular noun, our soul 
is without a doubt plural. Plural as the knowledge, skills 
and experience of the people who work with us every day, 
and who determine our quality and competitiveness.

Plural as our growth and development, which are closely 
connected with the commitment and professionalism 
of all those who collaborate with us, as we continuously 
search for the best talents to strengthen our operational 
excellence. Lastly, an important factor of our plurality 
is the wellbeing of each person. 
We are a team of 265 professionals. 

A coexistence that can be sustainable only in a working 
environment based on mutual respect.
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6 . 2
MADE IN ITALY, 
BORN EVERYWHERE.

We are proud to be a 100% Made in Italy company, 
with entirely in-house production processes performed 
within our own plants. And we are also proud to have 
collaborators from “All Around the World”. 

Nobili can in fact boast 15 different nationalities and 
origins among its headcount: a variety of people enriching 
our skills and points of view, generating value for all. 
An inclusive vision, which is the foundation of the Made 
in Nobili formula.
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6 . 3
TALENT HAS NO GENDER.

We operate in the manufacturing sector, 
which has historically been characterised 
by a larger male presence. 
That is the past and we cannot change it, 
but we can have a huge impact 
on the present and future. 

2020 2021 2022
PERMANENT 
EMPLOYEES 223 238 259

SHARE OF MEN 131 142 156

SHARE OF WOMEN 92 96 103

FIXED-TERM 
EMPLOYEES 6 3 6

SHARE OF MEN 4 2 5

SHARE OF WOMEN 2 1 1

FULL-TIME 
EMPLOYEES 222 237 260

SHARE OF MEN 132 143 159

SHARE OF WOMEN 90 94 101

PART-TIME EMPLOYEES 4 4 4

SHARE OF MEN 1 1 1

SHARE OF WOMEN 3 3 3

For this reason, we promote equal 
opportunities for every employee 
and collaborator, no matter their gender. 
Because we are convinced that talent 
and professionalism have no gender.
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6 . 4
WELLBEING MEANS STABILITY.

When we feel good and welcome in 
a place, we certainly do not want to leave. 
This is true in everyday life and it is just 
as true for our wellbeing and satisfaction 
in the workplace. 

The stability of our employees is very 
important to us, because it allows us 
to make the most of the organisation’s 
human and intellectual capital and to 
make our training investments worthwhile. 

PERMANENT EMPLOYEES PERCENTAGE

COMPANY TURNOVER PERCENTAGE

2020

5,88%

2021

2,15%
2022

3,11%

2022

97%
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6 . 5
KNOWLEDGE, A VALUE 
CONSTANTLY IN THE MAKING.

As you already know, in our Code of Ethics 
we have detailed the values that define 
the relationship we wish to establish with 
our employees and explained the lines of 
conduct through which we accomplish the 
commitments we have made. 

In terms of training, our aim is to boost 
the skills of our employees, with special 
focus on health and safety in the workplace 
and good workplace practices. 

2020 2021 2022
TOTAL HOURS OF TRAINING 

BY GENDER 718 1.035 558

MEN 654 919 462

WOMEN 64 116 96

2020 2021 2022
TOTAL HOURS OF TRAINING 

PER CATEGORY 718 1.035 558

EXECUTIVES 0 0 0

MANAGERS 0 0 0

EMPLOYEES 86 159 156

WORKERS 632 876 402

Moreover, we believe the activity of sharing 
our development policies, managerial 
model and leadership style plays a crucial 
role in strengthening our corporate culture. 

It was precisely to achieve this goal that 
we provided training activities for our 
employees for a total of about 75 hours in 
2022.
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6 . 6
SAFETY FIRST.

We have mentioned all the initiatives we 
have embraced to increase employee 
wellbeing. To complete the picture, 
we need to focus on the other fundamental 
aspect: preventing any event that could 
harm people’s wellbeing. 

Safety, in fact, is the primary right of every 
employee and the first guarantee any 
company must provide. This is why our 
safety officers are always working to keep 
their guard up to prevent any accidental 
episodes that may threaten the health 
of our team.

GOAL 2023/2024 

Health and safety 
management system.

0 SERIOUS INJURIES 
OCCUPATIONAL ILLNESSES 
IN THE DECADE 2012-2022

NEAR MISS ANALYSIS.
Nobili manages near miss situations in order to identify any 
potentially dangerous behaviour or operations that could produce 
injuries, analyse their causes, and prevent them.
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6 . 7

6 . 8

NOBILI ACADEMY.

SUNO 2025: 
EMBRACING NATURE.

Our trust in professional potential 
is so high that we cultivate it even when
 it has not yet manifested itself. It is our 
soul as talent scouts and trainers, and 
we have given shape to it by founding 
the Nobili Academy.

For a long time, companies in our industry 
have been complaining about a lack 
of advanced professional skills. 
To meet this demand, we have been 

An open-minded company is also physically 
open, it is a company that experiences and 
exploits the natural heritage that surrounds it. 

We believe that a symbiosis between indoor 
and outdoor environments is one of the keys 
to corporate wellbeing and that the search for 
fresh air and immersion in nature is an instinct 
to be pursued, even in the workplace.

promoting a training project on key issues 
in the world of taps and fittings since 2022.

A project that puts the spotlight on 
the importance and prestige of skilled 
workmanship and that will bring new 
resources and tangible benefits 
to the entire district.
Providing technical and professional 
training is our way of investing in the 
future of our people and our territories.

That is why, by 2025, a large part 
of the area surrounding our company will 
change appearance and destination 
of use and accommodate our employees 
in liveable and functional spaces with 
a contemporary design and eco-friendly 
solutions that truly reflect the ethics 
and aesthetics we believe in.
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6 . 9
TO BE CONTINUED.

The journey into our corporate vision 
and environmental philosophy has reached 
its final stage. 

This is not the final destination, but an 
intermediate milestone, as we wait 
to further improve our standards. 

It was a pleasure to let you in on our 
innovations, our processes and above 
all our commitment. 

Because there can be no quality product 
without quality corporate ethics.
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7.
NOBILI SUSTAINABILITY 
FRAMEWORK.
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7 . 1
PRIORITY IMPACT AREAS 
FOR NOBILI.

Behind the definition of sustainability 
strategies and goals lies the need to 
identify the main environmental, social, 
economic, and governance areas within 
which a company makes its impact. 
For this purpose, Nobili drafted a 
materiality matrix, aimed at identifying 
and prioritizing the sustainability issues 
that Nobili and its stakeholders of reference 
consider to be most relevant. 
Naturally, we are aware that this materiality 
matrix will need to be constantly updated 
in order to continuously map the emergence 
of new sustainability challenges 
and opportunities in our industry. 

The issues covered in the materiality 
matrix reflect the main positive, negative, 
potential, and ongoing impacts generated 
by Nobili on the external context 
(environment, people, and the community 
as a whole). These fundamental topics can 
also significantly influence the decisions 
of internal and external stakeholders 
depending on their perception of Carlo 
Nobili Rubinetterie S.p.A. 
 
 

To draft the materiality matrix, 
we conducted in-depth research and 
analyses based on the available internal 
documentation and on the context of 
reference, in order to identify the main 
sustainability trends and megatrends. 

The purpose of these activities was to 
identify the forces of environmental, social, 
demographic, and technological change 
capable of affecting Nobili’s operations. 

The analysis in question was conducted 
by carefully studying the documentation 
issued by the main international 
sustainability frameworks and published 
in public documents, articles and statistics, 
with the aim of identifying the main issues 
that could be potentially relevant for 
Nobili and its main stakeholders (clients, 
institutions and public bodies, universities 
and research centres, local community 
and territory, suppliers, business partners, 
workers). Issues on which, laudably, 
also the company’s direct competitors 
tend to focus. 
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MATERIALITY MATRIX.

Scritta orizzontale: Influence of the environmental, social, and economic impact 
on Nobili’s stakeholders’ assessments and decisions
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7 . 2
OUR COMMITMENT 
TO SUSTAINABLE DEVELOPMENT GOALS. 

Sustainable Development Goals.
Areas in which Nobili can have a significant impact. 
 
Each material topic, project and initiative that has been implemented, 
is in progress or under development relates directly or indirectly 
to Nobili’s contribution to achieving the Goals of the United 
Nations 2030 Agenda. This is clearly shown both in the 
company’s daily operations and in the way we define our growth 
strategies. 
In particular, and based on specifications that converge with 
Nobili’s business model, the company recognises five SDGs 
as its main priorities; SDGs 3, 6, 8, 12, and 13.
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The health and wellbeing of our employees in all our 
facilities is our top priority. We budget investments, 
improve our working practices, and work hard 
to promote world-class safety standards. 

Our passion for innovation is also expressed in a strong 
commitment to producing products that not only 
allow our customers to enjoy high-quality, long-lasting 
bathroom, kitchen, and shower solutions with optimized 
water efficiency, but also help to promote the highest 
sanitary standards.

We believe it is our responsibility to promote human 
rights along our entire value chain and to continue 
making a significant contribution to employment 
and economic growth.

By leveraging our market knowledge and supply 
chain, as well as through our ambition to deliver value 
to our customers through efficient solutions that meet 
each customer’s needs, we can continue to play a key 
role in the transition towards a sustainable economy.

Nobili endorses the Paris Climate Agreement 
and is committed to promoting climate-conscious 
action together with every partner in its value 
chain to meet the global challenge towards 
a net-zero economy.
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This document represents the first edition 
of Carlo Nobili Rubinetterie S.p.A.’s 
Sustainability report. 

It was drafted to describe the state 
of the art and report the results achieved 
by Nobili from an economic, social, 
and environmental point of view by 
illustrating the Company’s commitment 
to generating value for itself and its 
stakeholders. The present document 
has been written in accordance with the 
“GRI Sustainability Reporting Standards” 
published by the Global Reporting Initiative 
(GRI) in 2016 and amended in 2021. 
The detailed list of GRI Standards 
mentioned in the text is summarised in the 
Content Index at the end of the document. 
 
This report has been prepared on a 
voluntary basis, as Carlo Nobili Rubinetterie 
S.p.A. does not fall within the scope 
of Italian Legislative Decree 254/2016. 
This report has been drawn up with 
reference to the GRI Sustainability 
Reporting Standards (GRI Standards) 
under the “With Reference to” option, 
released in 2016 by the Global Reporting 
Initiative and subject to subsequent 

NOTE 
ON METHODOLOGY.

amendments. The following versions 
of the GRI Standards have been adopted 
for this document: GRI Standard Universal 
(2021); GRI 303 - Water and Effluents 
(2018); GRI 306 - Waste (2020); GRI 403 
- Occupational Health and Safety (2018). 
To facilitate the reader in finding the 
information within the document, the GRI 
Content Index is provided in its entirety 
at the end of the report. 

 
The reporting principles provided by the 
GRI Standards and which Carlo Nobili 
Rubinetterie S.p.A. was guided by in 
drafting this report are the following:  
•	 Accuracy, balance, clarity, completeness 

of the qualitative and quantitative 
information reported.  

•	 Sustainability context.  
•	 Promptness in releasing sustainability 

information (this document is the first 
sustainability report produced  
by Carlo Nobili Rubinetterie S.p.A.). 
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The description of the process that generated Carlo Nobili Rubinetterie 
S.p.A.’s materiality matrix is provided in the “materiality matrix” section 
in this document. It has the aim of identifying the most relevant issues 
for Carlo Nobili Rubinetterie S.p.A. and its stakeholders from a social, 
environmental, and economic perspective. The importance of the issues 
at hand must be assessed in relation to the relevance of their related 
impacts as generated by the company on its external context 
(on the environment, people and society as a whole). 
 
The production of the present document has transversally involved all 
corporate functions that manage the social, environmental, and economic 
impacts of Carlo Nobili Rubinetterie S.p.A. The reported data and 
information derive from direct inspections and data detection or, wherever 
direct data could not be obtained, from properly calculated estimates. 

MATERIALITY MATRIX 
AND REPORTING PROCESS. 
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8.
GRI CONTENT INDEX.
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DECLARATION OF USE 
Nobili reported the information mentioned in this GRI 
content index for the period 01 Jan. 2022 - 31 Dec. 2022 
with reference to GRI Standards 

USED GRI 1  GRI 1 - Foundation - 2021 Version  

GRI STANDARDS REFERRED TO IN THE 
SUSTAINABILITY REPORT 2022 DIRECT REFERENCE  

GRI 2
2021 GENERAL DISCLOSURES 

2-1 Organizational details Chapter 1 
Chapter 7 

2-2 Entities included in the organization’s sustainability 
reporting 

Chapter 1 
Chapter 7

2-3 Reporting period and frequency  Chapter 1 
Chapter 7 

2-4 Restatements of information Chapter 7 

2-6 Activities, value chain and other business relationships Chapter 4

2-7 Employees Chapter 6

2-9 Governance structure and composition Chapter 1 

2-15 Conflicts of interest Chapter 1 

2-16 Communication of critical concerns Chapter 1

2-22 Statement on sustainable development strategy Chapter 7

2-23 Policy commitments Chapter 1

2-27 Compliance with laws and regulations 

During 2022, as in 
previous financial years, 
Nobili Rubinetterie did 
not record any incidents 
of non-compliance with 
laws and regulations. 

2-29 Approach to stakeholder engagement Chapter 7
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GRI 3
MATERIAL TOPICS 2021 

3-1 Process to determine material topics Chapter 7 

3-2 List of material topics Chapter 7 

GRI 201
ECONOMIC PERFORMANCE 2016 

201-1 Direct economic value generated and distributed Chapter 4 

GRI 204
PROCUREMENT PRACTICES 2016 

204-1 Proportion of spending on local suppliers Chapter 4 

GRI 302
ENERGY 2016 

302-1 Energy consumption within the organization Chapter 5
Chapter 2

302-4 Reduction of energy consumption Chapter 5
Chapter 2

GRI 303
WATER AND EFFLUENTS 2018 

303-3 Water withdrawal Chapter 5

303-5 Water consumption Chapter 5
Chapter 2

GRI 305
EMISSIONS 2016 

305-1 Direct (Scope 1) GHG emissions Chapter 5

305-2 Energy indirect (Scope 2) GHG emissions Chapter 5

305-5 Reduction of GHG emissions Chapter 5

GRI 306
WASTE 2020 

306-1 Waste generation and significant waste-related impacts Chapter 5

306-3 Waste generated Chapter 5
Chapter 2

306-4 Waste diverted from disposal Chapter 5
Chapter 2

306-5 Waste directed to disposal Chapter 5
Chapter 2

GRI 403
OCCUPATIONAL HEALTH AND SAFETY 2018 

403-1 Occupational health and safety management system Chapter 6

403-2 Hazard identification, risk assessment, 
and incident investigation  Chapter 6

403-5 Worker training on occupational health and safety Chapter 6

403-9 Work-related injuries Chapter 6
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GRI 404
TRAINING AND EDUCATION 2016 

404-1 Average hours of training per year per employee Chapter 6

GRI 3
MATERIAL TOPICS 2021 - RESEARCH AND INNOVATION

3-3 Management of material topics Chapter 3
Chapter 4

GRI 3
MATERIAL TOPICS 2021 - PRODUCT ENERGY EFFICIENCY

3-3 Management of material topics Chapter 3

GRI 3
MATERIAL TOPICS 2021 - ECODESIGN

3-3 Management of material topics Chapter 3

GRI 418
CUSTOMER PRIVACY 2016 

418-1 Substantiated complaints concerning breaches 
of customer privacy and losses of customer data 

Nobili Rubinetterie S.p.A. 
has not received any 
proven complaints 
of violation of breach 
of privacy or loss 
of personal data of 
customers and employees 
during the three-year 
period 2020-2022 

GRI 417
MARKETING AND LABELING 2016 

417-1 Requirements for product 
and service information and labeling

In the three-year 
reporting period, 100% 
of NOBILI products were
processed or assessed 
with respect to 
information and 
labeling compliance 
requirements. 

417-3 Incidents of non-compliance concerning marketing 

In 2022 there were no 
cases of non-compliance 
concerning marketing 
communications.
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